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The Company's compliance with these principles in 
its day-to-day activities is guided by the Corporate 
Environmental Guide, which provides the standards and 
best practices to be adopted, as well asthe environmental 
monitoring and control points to be implemented 
to ensure uniformity in actions and routines across 
all production plants. The guide also establishes the 
Environmental Policy of JBS Foods. The company has a 
corporate team dedicated to environmental policy that 
is led by trained professionals, including environmental 
analysts at all production units to guarantee the 
dedicated monitoring of environmental aspects. 

The Company adopts efficiency targets that are 
periodically monitored by its managers, drafts an 
annual environmental investment plan and manages 
the supply chain of its main inputs, such as birds, hogs 
and grains. 

Under this scenario, the environmental projects 
conducted by JBS Foods in 2014 received investments 
of approximately R$15 million, which were allocated to 
environmental improvements in its industrial processes 
in relevant operational categories:

Respect for the 
environment
Legal compliance 

Continuous improvement 
in operational efficiences 

Prevention of pollution

Optimized use  
of natural resources

Wastewater 
treatment Air emissions

Water treatment Solid waste 
management

Investment in environmental  
improvement by category:

79%15%
5% 1%

To guarantee the 
efficiency of its 
operating processes 
with regard to respect 
for the environment and 
consequently, minimize 
environmental impacts 
and regulatory and 
environmental risks, 
the Company structures 
its environmental 
management based on the 
principles intrinsic to its 
business:
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These investments focused on key critical aspects of the Company’s operations, which were the 
target of various innovative projects to increase eco-efficiency, i.e., reducing the consumption of 
natural resources and mitigating the impacts of waste disposal on current and future generations.  

The Company's information technology system manages the various environmental and sustainability 
indicators at production units, which include water consumption, wastewater generation and analysis, 
energy consumption, steam generation, solid waste generation, transportation, and refrigerant gases 
and production data.. Data is inputted into the system by environmental analysts at each unit on a 
regular basis. This allows the company to track the performance of plants and monitor targets for 
reducing consumption and minimizing the generation of solid, liquid and gaseous waste in support 
of strategic efforts to prevent and reduce environmental impacts. 

The Company’s main eco-efficiency projects and performance results for 2014 are described below.
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Management of  
Water Resources
water

JBS Foods systematically evaluates its water use at all industrial units with a goal 
of reducing consumption and capturing opportunities for reuse. This allows the 
Company to identify opportunities for improvement. The Company also invests 
in equipment and automation solutions to improve the efficiency of its water 
use and reduce waste at points of consumption. 

One example is the Frederico Westphalen (RS) unit, which is working towards 
creating a closed water cycle that will enable it to reuse nearly 70% of the water it 
consumes. In addition to Frederico Westphalen, other units also practice reuse, 
such as those in Ipumirim (SC), Seara (SC), Três Passos (RS), Nuporanga (SP), 
Itapiranga (SC) and Caxias do Sul (RS). 

All of the units of JBS Foods have individual water efficiency targets to ensure 
better performance in the use of this precious resource. All of these targets are 
adjusted to further reduce consumption and impacts. 

All water consumed by its operations is treated and constantly evaluated to 
monitor the effectiveness of treatment and final quality.

In 2014, JBS Foods developed a 
project at its Jaguariúna unit that 
enabled a reduction of 4,000 m3 
per month in the consumption of 
water for hot dog cooling by alte-
ring the production process, re-
sulting in the capture of efficiency 
gains and the recycling of water. 
The project was recognized as the 
best environmental project of the 
year by the Mayor of Jaguariúna.  
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Performance

In 2014, JBS Foods consumed 29,362,495 cubic 
meters of water in its production processes that 
was drawn from the following sources:

Performance Analysis:

Despite the growth in absolute 
consumption, as shown in the 
picture, the Company reduced 
the relative water consumption 
of its operations in the period, 
mainly because in 2013 we did 
not account for the consumption 
at six units that we included in 
our consumption data in 2014. 
Consumption at these units in 
2014 amounted to 1,954,049 cubic 
meters, which corresponds to 
4% of total consumption for the 
year. If we add the proportional 
consumption of this 4% to 
consumption in 2013, total water 
withdrawal in 2013 would exceed 
the total volume in 2014.  

Another important factor is that the 
Company registered an increase 
in production over the previous 
year, resulting in an absolute 
reduction in consumption. 
Therefore, given all the efforts 
dedicated to efficiency, relative 
water consumption in the year, in 
terms of cubic meter per ton of 
finished product, decreased by 
21.6% from 2013.  

JBS Foods' water consumption 
management focuses on 
increasing the amount of water 
reused in its processes or in its 
cleaning of yards and floors. 
In 2014, the Company reused 
432,444 cubic meters of water, 
which is enough to fill 173 Olympic 
swimming pools.

Public water 
supply

Total

Ground water
Rainwater

Surface water

64.0

29,362,49528,865,557

27.0

9.0

60.5

31.7

7.7

0.1

2013

2013

2014

2014

Water consumption  (%)
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Wastewater
The Company treats the wastewater generated by its operations to mitigate the risk of environmental 
impacts and create opportunities for generating energy from its industrial waste, which further 
increases efficiencies.
  
All water used in industrial processes is sent to a wastewater treatment station, where it is treated 
using specific systems to break down the organic material to ensure that the water discharged into 
the rivers complies with regulations, and sometimes it even exceeds the quality of the river water. The 
water treatment stations are subject to rigorous and continuous operational and process controls that 
guarantee final wastewater with low organic levels free of solid waste, odor and foam, in accordance 
with regulations. 

To monitor compliance, the Company has invested in professional training, modernized internal 
operating manuals for the wastewater treatment station and implemented specific procedures for 
operational tests and controls.

Demonstrating the importance attributed to this aspect of the operation, in 2014, 79% of environmental 
investments were allocated to wastewater management.

Performance

In 2014, JBS Foods discharged 26,410,440 cubic meters of water to the following destinations:

Performance Analysis:

Although the absolute volume of water discharged was higher than last year, as the above table 
shows, the Company posted a relative reduction in discharge volume because 2013 did not account 
for the wastewater generated at 16 units that were considered in 2014. Wastewater volume at 
these units in 2014 amounted to 1,728,786 cubic meters, which corresponds to 4% of the volume 
generated in the year. If we add the proportional generation of this 4% to the generation in 2013, 
total wastewater generation in 2013 would exceed the total volume generated in 2014.

By 
destination 
(%)

Water 
body

Infiltration 
(soil) Fertigation Public 

network
Other 
sources

Volume of water 
discharged 
(m3/year)

2013 91.0 0.1 2 6 0.9 25,407,802

2014 92.8 0.1 0.2 0.1 6.8 26,410,440



Wastewater treatment station at Frederico Westphalen (RS) unit
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Solid Waste Management  
The Company's solid waste management efforts strive to reduce the amount 
of solid waste generated and sent to landfills (in turn increasing their useful 
life) by seeking environmentally friendly destinations and expanding the 
possibilities for reuse. To accomplish this, the Company adopts initiatives to 
properly separate post-industrial waste to increase the amount of waste sent 
for reuse, such as recycling and composting, and develops internal projects 
for the reused waste as raw materials in other operations and industrial 
sectors. Its suppliers in the solid waste chain are constantly evaluated to 
verify environmental compliance.

National Solid Waste Policy

JBS Foods dedicates a considerable amount of effort to comply 
with the requirements of the National Solid Waste Policy through 
initiatives such as adopting measures to contribute to the reserve 
logistics of post-consumer packaging, increasing recycling and 
reducing the volume of solid waste sent to landfills.  

On this front, the Company also signed the National Sectorial 
Agreement, which is managed by Cempre, Corporate Recycling 
Commitment, in which hundreds of consumer goods manufacturers 
participate. Drawing on this experience, the Company prepared 
an action plan that, in partnership with JBS Ambiental of the 
JBS Group, will be fully implemented by the end of 2015. The 
project works provides guidance consumers on how to properly 
dispose of packaging and encourages recycling cooperatives and 
associations, which collect and separate the waste and give it a 
proper destination. These efforts help too professionalize recycling 
management and the overall effectiveness of the recycling 
chain. The company also works to ensure compliance with state 
agreements, such as in Paraná and São Paulo States.  
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To reduce the generation of post-consumer waste and the amount of 
waste sent to landfills, the Company adopts other measures, including 
capturing efficiency gains in the use of natural resources in its primary, 

secondary and tertiary packaging. Some examples of projects that 
demonstrate these gains are highlighted below.

Reorganization of primary 
freight for logistics 

Optimizing truck space, allowing 
for the transportation of more 
volume with the same amount 

of space.

Thickness recasting of 2 types of cover, 
one type of secondary packaging 

bottom, as well as an optimization in 
packing the sausage primary package.

Product Packaging 
Reformulation

Reductions obtained in the year Reductions obtained in the year

10.2 tons  
of plastic film

1.46 million m2 of 
paperboard or  
688 tons of paperboard

17.2 tons of plastic

Total amount of wood not used 
by the company  

equals the weight  
of 159 elephants 

Total amount of paperboard 
and plastic not used by the 

Company equals  

the area of 190 soccer 
fields or the weight of 
about 290,000 PET 

bottles 

34,000 pallets 
handled

1,217 trucks  
used in transportation

1,429 tons 
of wood 

Sources used: pet bottle Weight: http://meumundosustentavel.com/eco-glossario/reciclagem-de-garrafas-pet/
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JBS Foods also seeks to use recyclable raw 
materials to make its packaging and to 
determine proper destinations for its solid 
waste, such as paperboard packaging. 

To reduce the amount of waste sent to landfills 
by optimizing its use of materials, the JBS 
Group created JBS Ambiental, the company 
responsible for managing solid waste generated 
by its operations and recycling.  

With nine operational units and 184 
team members, JBS Ambiental manages 
and guarantees the proper disposal of 
approximately 20,000 tons of approximately 
100 different types of waste, most of which are 
recyclable, such as paper/paperboard, plastic 
and metals. 

In 2014, JBS Ambiental invested approximately 
R$2.1 million and inaugurated a new category 
of plastics packaging to promote the recycling 
of 5,800 tons of plastics. The first products 
produced by the unit include trash bags, plastic 
bags for hygiene and cleaning and transparent 
rolls for lining refrigerated trucks for meat 
transportation that are made from recycled 
materials generated by JBS for use in its own 
operations.

JBS Ambiental figured in the 2014 Brazil 
Benchmark Ranking, a program that 
certifies sustainability actions and elects 
the best companies to include in the 
Digital Database of Best Environmental 
Practices. The evaluation was conducted 
by 15 specialists from six countries, which 
considered the solid waste management 
solutions of JBS Ambiental as references. 
Learn more about the work of JBS Ambiental 
at: www.jbsambiental.com.br/
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Sources:
Boeing 747-8 capacity: http://pt.wikipedia.org/wiki/Boeing_747
Correlation between Oil and Plastic: http://www.mma.gov.br/informma/item/8521-como-e-porqu%C3%AA-separar-o-lixo
World Daily Consumption of Oil: http://planetasustentavel.abril.com.br/noticia/ambiente/conteudo_415833.shtml

JBS Ambiental

Manages 100 types of waste  
and 25,000 tons annually: 

Recycling of 5,800 tons of plastics in 2014,  

which avoided the extraction of 58,000 liters of oil, or the global average consumption of 
30,000 people in one day. 

Weight of 60 fully loaded Boeing 747-8 air freighters. 



Plastic resin produced by JBS Ambiental
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In addition to managing post-
industrial and post-consumer waste, 
the Company reuses the waste 
generated during its processes to 
reduce the amount of waste sent to 
landfills.  

One example is the use of viscera, 
feathers and blood in internal 
processes or for sale to companies 
as raw material in the manufacture of 
animal feed. 

JBS Foods reuses the poultry fat waste separated 
by its wastewater treatment process to generate 
energy. By burning this waste in boilers, it 
substitutes the use of fossil fuels, which prevented 
the consumption of natural resources and the 
disposal of the fat as waste, while also reducing by 
98% its greenhouse gas emissions associated with 
steam generation. For this initiative, the Company 
received the International Sustainability Award from 
the U.S. restaurant chain KFC, which recognizes its 
suppliers around the world that have implemented 
innovative sustainability projects

Performance

In 2014, solid waste generation amounted to 140,351 tons in the following waste and destination categories:

The Company reduced its solid waste generation by 28%, mainly due to 
reusing the solid waste generated in its operations to generate energy. 

The Company’s goal for 2015 is to further reduce its solid waste by 
increasing reuse in its operations.

2013 2014

Hazardous 2,581.79 (1.3%) 8,484.70 (6%)

TYPE (ton) Nonhazardous 192,861.06 (98.7%) 131,866.30 (94%)
Total 195,442.84 140,351.00

Compost 68.4% 54.3%

Destination (%) Third-party landfill 13.1% 27.9%
Recycling 14.2% 13.3%
Incineration 0.02% 0.02%

Other 4.28% 4.48%

Animal Waste Management
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Energy is an input of critical 
importance to the business of JBS 
Foods. As such, the Company seeks 
to optimize its use of this resource 
by improving its consumption 
efficiency, developing projects for 
the reuse of organic waste as fuel 
and, whenever possible, prioritizing 
the use of renewable sources for 
energy generation.  

JBS Foods is committed to increasing 
the percentage of renewable energy 
used in its operations. In 2014, 94.3% 
of the fuel used to generate steam 
came from renewable sources, 
such as briquette, woodchips, 
reforestation firewood, poultry fat 
and sawdust.  

JBS Foods also conducted actions 
in the period to reduce energy 
consumption through energy 
conservation and efficiency projects, 
such as installing equipment that is 
more efficient.  

Furthermore, as in the case of water 
consumption, all units operate with 
energy efficiency targets for energy 
consumption and are constantly 
evaluated to verify compliance. All 
targets are regularly redefined to 
reduce the impacts generated and 
optimize the use of this resource.

Energy Management
Performance

In 2014, energy consumed by the organization (i.e., electricity, 
energy from steam generation and energy generated by the 
company’s own fleet) came to 11,667,339 GJ, which represents 
an increase of 35% compared with the previous year. Of this 
amount, 86.3% was from renewable sources. The amount 
includes the consumption by the Company’s slaughter, 
processing, hatchery and feed mill operations. 

In accordance with the commitment of JBS Foods, in 2014 the 
percentage of renewable direct energy consumed increased 
between 2013 and 2014, as shown below. This gain occurred 
despite the increase in the percentage of non-renewable energy 
generated and distributed by the National Interconnected 
Grid in 2014, a factor that is out of the company’s control. It 
is important to highlight that the calculation of energy used 
by the Company also considers the consumption of electricity 
from the grid. 

All investments and improvements to 
processes made by JBS Foods led to a 6.2% 
gain in consumption based on kilowatt-hour 

per ton of finished product in 2014.

Source 2014: http://www.mme.gov.br/documents/10584/1256627/--+Boletim+de+Monitoramento+do+Sis-
tema+El%C3%A9trico+-+Janeiro-2015_/b6795ba5-2d05-4a27-aafe-cd671b963761

Source 2013: 78,71% de origem renovável. Fonte: http://www.mme.gov.br/documents/10584/1833441/Boletim_de_
Monitoramento_do_Sistema_Elxtrico_-_Janeiro-2014.pdf/bfe00db7-5413-48df-a2f9-b400684d5dae

Energy consumption by source

2013

2014

Renewable Non-Renewable

85%

86%

15%

14%
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Supplier Management – 
Responsible Sourcing
The Company identified all suppliers that are critical to sustainability, 
meaning those whose activities have a high potential for social and 
environmental impacts. To mitigate the possibility of negative impacts 
from these suppliers, JBS Foods actively monitors this group based 
on the Company’s responsible sourcing principles:

One example of the 
meticulous supplier selection 
process is the case of the 
processed fish supplied by 
JBS Foods to McDonald’s. 
Since 2013, the Company 
has supplied sustainable fish 
that is 100% certified by the 
Marine Stewardship Council 
(MSC), which guarantees 
the sustainability of the 
fishing practices adopted to 
safeguard ecosystems.

Poultry and Pork

Paperboard

Boiler Fuel

•	 Technical team that monitors over 10,000 integrated producers to 
guarantee good sanitation, animal welfare, labor and environmental 
practices. 

•	 In 2014, more than 250,000 technical visits were made in properties of 
integrated growers during production.

•	 Adoption of a check-list that evaluates the adoption of best practices by 
suppliers, which increases compensation according to performance.

Inputs and 
Feed

•	 Paperboard for packaging is purchased only from suppliers certified by 
the Forest Stewardship Council (FSC), which attests to the sustainable 
management of the forests from which the raw materials originate.

•	 Large purchase volume: JBS, which is one of Brazil's three largest 
paperboard buyers, influences and demands best market practices. 

•	 Requirement that suppliers undertake social and environmental 
commitments, such as adopting the code of ethics and incorporating 
social and environmental principles in contracts. 

•	 Exclusive purchase from suppliers that have adhered to the Soybean 
Moratorium for zero deforestation. 

•	 Contract requirement that practices of forced or slave labor in the 
supplier's operations are prohibited. 

•	 Commitment to increase the volume of renewable fuel to generate energy in 
production units, which already account for 93% of all energy consumed by 
production units. 

•	 In order to reduce the impact associated with wood consumption, the company 
uses a portion of wood from its own forests (2,500 ha), which are handled 
under the best practices for cultivation.



Poultry Farm – Itapiranga (SC)
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Climate Change Management

Reuse of Solid Waste for  
Energy Generation

In 2014, JBS Foods burned more than 800,000 
liters of poultry fat in its boilersfrom the 
treatment of the wastewater generated by 
its production processes. The generation of 
this energy, which previously relied on the 
burning of non-renewable fuels, reduced 
its greenhouse gas emissions from steam 
generation by 98%. 

The Company also recovered more than 
400 ton/year of pork rind from its industrial 

process for use in energy production, leading 
to an approximate reduction of 34tCO2 in the 
burning of fuel for energy generation, which 
corresponds to the emissions produced by 
more than 5,000 vehicles per day.  

Installation of Biodigesters

 JBS Foods has anaerobic biodigesters installed 
at two units. By burning methane (CH4) and 
releasing carbon gas (CO2), biodigesters reduce 
greenhouse gas emissions. This is because 
CH4 contributes 23 times more to global 
warming than CO2. Another advantage of using 
biodigesters is that gas can be used to generate 
energy, which reduces the need for another 
fuel for this same purpose.  

Logistics Optimization Program

Reorganization of Distribution Centers: In 2014, 
the Company launched a project to reorganize 
its distribution centers and distribution 
networks and routes to make the process more 
efficient and in turn reduce costs, increase agility 
and reduce fuel consumption and greenhouse 
gas emissions. This change also provided 
opportunities for optimizing customer service 
through more efficient inventory management. 

The headquarters of JBS Foods is located 
in a sustainable building certified by the 
LEED seal of the Green Building Council 
Brazil. The seal is given to buildings that 
reduce energy and water consumption 
using best technologies and construction 
materials and achieve higher levels of 
performance in waste management, 
the use of certified materials and 
environmental comfort. Learn more at: 
http://gbcbrasil.org.br/sobre-certificado.php.

The Company manages the greenhouse gas (GHG) emissions generated by its operations to minimize 
climate change impacts.  

As part of this effort, since 2013, the company has conducted an inventory of its greenhouse gas emissions 
and reported its performance through the Brazil GHG Protocol Program; the Carbon Disclosure Project 
(CDP) – Driving Sustainable Economies in the Climate Change module; and the Carbon Efficient Index 
(ICO2) of the São Paulo Stock Exchange BM&FBovespa through its parent company JBS S.A. For more 
information, see the chapter Transparency and Communication. 

In addition to accounting for and reporting on its carbon performance, JBS Foods truly understands its 
responsibility to reduce carbon emissions, which is why it develops various projects that contribute to 
this goal.

Some of the projects conducted in the year that were responsible for reducing greenhouse gas 
emissions are described below:
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Optimization of transportation use: The 
Company is in in the process of improving its 
sales model to enable products to be loaded 
directly at plants, which minimizes costs and 
handling and in turn reduces fuel consumption 
and greenhouse gas emissions. Today, 70% of 
products for export are already loaded directly 
at the plants into containers. 
 
JBS Foods is also participates in the "Partner 
Travel" project, in which clients of the same 
transportation company set dates and round 
trip routes to ensure that trucks never travel 
empty, thereby increasing transportation 
efficiency. On average, the Company optimized 
the trips of approximately 900 trucks through 
this project in 2014.
  
Another initiative in 2014 was to analyze and 
optimize sales routes, which prevented the 
overlapping of salespersons' territories and 
in turn optimized routes and reduced fuel 
consumption and greenhouse gas emissions. 

Multimodal logistics: The Company already 
uses rail transport for two routes, from Cambe 
to Paranaguá (PR) and from Esteio to Rio 
Grande (RS), to transport products for export, 
which reduces costs, fossil fuel consumption 
and CO2 emissions. The route removes nearly 
2,200 trucks from highways each year. 

Another important initiative adopted in the 
last two years is the use of cabotage, or coastal 
maritime shipping, for products destined 
for the domestic market, particularly in the 
country's North and Northeast. Approximately 

Initiatives to optimize logistics operations 
provide important gains in the business 
sustainability strategy by reducing costs and 
environmental impacts and capturing gains 
in quality, service and agility.

Each truck emits an average of 28.2 
kg of CO2 per day, while each train car 
emits 9.3 kg*. In other words, each 
truck replaced by a train avoids 18.9 kg 
of CO2 emissions, which corresponds 
to the average emissions in two days 
by a person living in a developing 
economy**. Rail transportation also 
requires fewer trips, which further 
reduces emissions in comparison with 
truck transportation.

* Source: Brado Logística
** Source: IDEC 
- www.idec.org.br/climaeconsumo

3,000 tons of product are transported via 
cabotage every month, which provides financial 
gains, reduces greenhouse gas emissions and 
captures efficiency gains in relation to highway 
transportation.  
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Offsetting of GHG Emissions in 
Agricultural Transportation

Since 2013, the Company has developed a 
project to offset emissions from agricultural 
transportation through a partnership with 
suppliers involving the donation and planting 
of seedlings in forest restoration projects in 
certain regions of the state of Rio Grande do 
Sul where it has operations.

Since its inception, the project Sustainable 
Logistics has monitored an average of 30.5 
million kilometers covered by its third-party 
fleet of nearly 400 vehicles that provide animal 
and feed transportation services in this region 
to the Company. 

Considering this volume, 5,349 seedlings have 
already been donated and planted in the 

Comparison of CO2 emission impacts by type of transportation

Source: http://www.mercosul-line.com.br/responsabilidade_TransporteeMeioAmbiente.php?n=2

period, which corresponds to an estimated 900 
tons of CO2 offset and sequestered from the 
atmosphere by these trees.

Adaptation to Climate Change

Alert to climate change and aware that raising 
poultry and pork is sensitive to water and energy 
supply, JBS Foods launched a project to help its 
bird and hog suppliers invest in mechanisms 
to guarantee water and energy supply for their 
production in the event of climate restrictions 
and/or power shortages. 

For this, working jointly with its integrated partners, 
the Company is supporting the installation of 
tanks for capturing and storing rainwater and 
installed electric generators to ensure a regular 
supply of both water and power.
 

CO2 (in grams) emitted per MtCO2 e* per kilometer of cargo transported 
	 Minimum emission			   Maximum emission

Air

Highway

Rail

Maritime

500-950

60-150

30-150

10-40
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Performance

The Company's GHG emissions in 2013 are 
reported here. Its GHG emissions in 2014 
will be made available in 2015 on the Public 
Emissions Registry Platform of the Brazilian GHG 
Protocol Program, in accordance with the period 
established by the program. 

GHG emissions in 2013 amounted to 270,879 tons 
of CO2e, considering Scope 1 (direct emissions) 
and Scope 2 (indirect energy emissions), as show 
below.

The project to redesign packaging, presented in the chapter Solid Waste, enabled the Company 
to reduce its annual CO2 emissions by nearly 60 tons, which is equivalent to the emissions of a 
family car driving around the world nine and a half times.

2012 2013
Scope 1 161,502.2136 177,406.4211
Scope 2 53,819.6634 93,472.3963
Scope 1 + 2 215,321.8770 270,878.8174

At the Itapiranga unit, the region in which the 
project was implemented, 43% of poultry producers 
already have rainwater tanks with aggregate 
storage capacity of 85 million liters of water.  

A tank is capable of supplying a farm with up to 
45,000 chickens for approximately 3 months. 
However, these amounts vary in accordance with 
the number of animals on the farm and the capacity 
of the tank, which can vary from 500 to 1,000 cubic 
meters. 

This initiative demonstrates the innovative 
approach and firm commitment of the Company 
and its integrated producers to identify solutions 
to help them adapt to climate change and ensure 
animal welfare principles in their operations.
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Scope 1 absolute emissions increased by 9.8% over the 
previous year. This was mainly due to the acquisitions made 
by the Company in the year, which were not considered in 
the calculations for 2012. Meanwhile, Scope 2 emissions 
increased by 73.4%, mainly due to the country’s increased 
use of thermal electric energy at the expense of hydroelectric 
energy, which led to an increase in the emission factor made 
available by the Brazilian Ministry of Science, Technology and 
Innovation. 

The Company also calculated its Scope 3 emissions (indirect 
emissions), which increased by 13.4% in relation to the 
previous year. This increase was mainly due to improvements 
in the boundaries of the scope and improvements in the 
management of information on the activities of third parties.

JBS Foods also registered an increase in the percentage of 
its biomass emissions considered renewable in comparison 
with its non-renewable emissions.   

2012 2013
Scope 3 366.072,2782 415.047,9920

2012

2013

Biomass Scope 1+2 Scope 1+2

29%

27%

71%

73%
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Biodiversity and  
Deforestation Prevention
JBS Foods mitigates its impact on biodiversity by combatting deforestation. With this goal, its units and 
those of its grain and integrated bird and hog suppliers comply with all environmental obligations to 
ensure that its operations and those of its integrated suppliers do not contribute to the practice of 
illegal deforestation. 

These initiatives consist of efficiently consuming natural resources, complying with preservation 
regulations in both its own operations an          d in those of third parties, and forging partnerships with 
organizations that promote biodiversity.

Compliance with Preservation Regulations and Responsible Procurement:

The Company believes that it can play an important role in preventing deforestation through responsible 
procurement. As part of this effort, it only purchases soybeans from suppliers that are signatories to the 
Soybean Moratorium, an initiative that works to ensure no soybeans come from illegal deforestation 
regions in the Amazon Biome.  

In addition, all integrated poultry and pork producers must comply with environmental regulations, 
a requirement stipulated in all contracts with the Company, which helps to protect biodiversity in 
conservation areas in accordance with environmental regulations.

Partnerships with Organizations:

JBS Foods is a partner of the Life Institute, which was created in 
2009 to promote the implementation of effective and robust 
methodologies for biodiversity conservation. The Company 
contributes to this partnership by working to improve the 
existing methodology and to apply it to the primary sector. 
Once developed, the methodology was implemented by 
the institute at one of the broiler suppliers of JBS Foods to 
verify its applicability and accuracy. The initiative contributes 
to advances in measurements in this field that could help 
preserve the country’s biodiversity.

In 2014, JBS Foods, by way of its controlling company JBS S.A., 
also joined the Working Group of the CDP Supply Chain known 
as the Forests Program, which is formed by companies that 
are engaged and responded to the questionnaire of the CDP 
Forest. The program is working to develop a questionnaire 
that is simplified and better adapted to its suppliers.

JBS was recognized by 
the Driving Sustainable 
Economies (CDP) as the 
food company that made
the most progress in its 
actions to combat 
deforestation in its supply
chain. JBS Foods contributed
to this recognition by 
adopting a policy of 
procuring inputs only from 
suppliers that are signatories 
to the Soybean Moratorium.
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Transparency and Communication
JBS Foods monitors and manages more than one thousand environmental indicators in its environmental 
and sustainability areas through an IT system used by all of the group’s units. It also maintains an 
Excellence Center, which evaluates major production indicators to continuously identify opportunities 
for improvement. This allows the Company to manage information and to communicate with the 
market in a reliable and transparent fashion. 

According to the Company’s principles of transparency and dialogue, these indicators and other 
information on sustainability management and strategy are made available to the market and all 
stakeholders of JBS Foods, through individual reports and its parent company JBS S.A., using recognized 
tools such as:

Project developed by investors that consider it essential that their investee companies 
adopt sustainability practices and commitments as well as disclose information on their 
management, commitments and performance in four key aspects:

Climate 
Changes

related to 
Climate Change 
Management 

Forest  

related to 
Commodities Risk 
Management

Water 

related to Water 
Resources 
Management

Supply Chain

related to emissions in the 
supply chain (JBS Foods is 
part of the program as a 
supplier to Walmart)

JBS S.A. has been a participant in and 
a component of the Carbon Efficient 
Index (ICO2) of the São Paulo Stock 
Exchange BM&FBovespa since 
its creation in 2012. The index 
tracks the stock performance of 
companies that have undertaken 
commitments to manage their 
greenhouse gas emissions. 

Program that encourages the publication 
of greenhouse gas inventories by 
companies throughout the world, which 
are recognized under gold, silver and bronze 
categories. JBS has been recognized by this 
program and received a silver award in 2013 
and 2014.



Production Unit – Itapiranga (SC)
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For the year, net revenue amounted to 

out of which 49% came from sales in the domestic market and 
51% from exports. Revenue growth in 2014 reflects important 
acquisitions made by the Company, many of which have been 
going through continuous operational improvements and various 
implemented actions aiming to improve product quality, brand 
repositioning, increase in the service level and better execution at 
the points of sale.

Operational Context

Net Revenue
R$ 12,9 billions

Below are the comments on the financial performance of JBS Foods S.A. for the fiscal year 2014. To ensure 
annual visibility of the results, these comments are presented on a combined basis and consider the 12 
months of operations of the direct subsidiaries Seara Alimentos Ltda., JBS Aves Ltda., Baumhardt Comércio 
e Participações Ltda. and Seara Holding Europe B.V. and their respective subsidiaries, given that the current 
corporate structure of JBS Foods S.A., including the companies mentioned above, came into existence only 
on March 31, 2014. Therefore, the Company’s consolidated financial statements consist only of of the  
nine-month period from April 1, 2014 to December 31, 2014. To ensure an adequate analysis of performance, 
the income statement, balance sheet and statement of cash flow on a combined basis are provided at the 
end of this section, as well as the complete financial statements and notes on a consolidated basis.

Operation
During 2014, JBS Foods 
processed  

Breakdown of Consolidated Revenue  (%)

By Product - 2014        By Market - 2014

This growth reflects the acquisition 
of companies and assets 
throughout the year , as well 
as consistent improvements in 
industrial productivity, supported 
by actions that included a review 
of production facilities and 
automation of various processes, 
which resulted in gains in 
operational yields. At the same 
time, the Company implemented 
a number of projects to expand 
production capacity through 
marginal investments that also led 
to higher yields and profitability.

953,6 millions 
birds

4,4 millions 
hogs

Poultry
55.3%

Others
3.0%

Pork
10.1%

PFP
31.6%

International 
Market
51.5%

Domestic 
Market
48.5%
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Breakdown of Net Revenue from the Domestic Market by Channel:

	 Repositioning of the Seara brand in Brazil since its acquisition 
in October of 2013, including the reformulation of various recipes 
and important investments in product quality, which, combined 
with taste and convenience, became important strategic pillars 
supporting the brand's improvement in customer preference. 
This move to reposition the brand was followed by significant 
investments in marketing, led by the “The Quality will Surprise 
You” campaign with Fátima Bernardes, a popular Brazilian 
journalist and TV presenter that represents the modern women 
in search of convenience without foregoing quality and taste;

	 Improvements in the level of service, with important 
investments in logistics that included redefining the logistics 
network, streamlining distribution centers and renewing the 
truck fleet, with the implementation of location tracking and 
temperature control. These actions increased the company’s 
order fill rate while reducing the number of lost orders;

	 Better relationship with retailers, aiming to support 
customers' operations with better scheduling and more efficient 
delivery, resulting in higher product availability and lower 
breakage; 

	 Better execution at the points of sale and expansion of 
the customer base, which grew significantly during the year to 
reach approximately 80,000 points of sale that include large retail 
chains, distributors, bakery/convenience stores, food service and 
small retailers.

Brazil
Net revenue from the domestic 
market came to R$6,255.2 
million, with a sales volume 
of 1,022.5 million tons and 
an average price of R$6.1 per 
kilogram. In the poultry and pork 
segments, it is important to note 
that revenue growth reflects the 
increase in production capacity 
resulting from acquisitions 
made during the year and the 
optimization of the sales mix. 
Growth in the processed foods 
segment reflected not only the 
consolidation of the acquired 
companies, such as Massa Leve 
and Sul Valle, but also (i) stronger 
demand for Seara products, (ii) 
improvements in the customer 
service level , (iii) implementation 
of a new pricing strategy, and (iv) 
increased presence at the points 
of sale. 

In addition, results in the domestic 
market are also explained by the 
following actions implemented in 
2014:

Source: AC Nielsen – Volume Market Share 
JBS Foods: Seara, Rezende, LeBon, Excelsior, Wilson, Confiança, Pena Branca, Da Granja and Mabella 
(Processed Foods); Seara, Massa Leve, Rezende, Excelsior, FrangoSul, LeBon, Agroveneto and Macedo 
(Frozen Foods); Seara, Rezende, Massa Leve and Excelsior (Pizzas); Doriana (Margarines).
Period: Processed Foods and Pizzas (Dec/Jan 2015); Frozen Foods and Margarine (Nov/Dec 2014).

Pizza

JBS Foods - Market Share

Frozen
Chilled

Margarine

One of the results from this process of quality improvement, in-
novation and a greater presence in the channels of distribution 
was an important gain in market share, as indicated by the latest 
data of 2014 as reported by AC Nielsen:

31%
25%
13.6%
7.6%

Others
3% Wholesalers

18%

Distributor
12%

Regional
Accounts

17%

 Nacional
Accounts

19%

Small 
Retaillers

19%

Food 
Service
12%
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Export Market

Breakdown of Net Revenue from the Export Market by Region:

Cost of Goods Sold (COGS)

In 2014, cost of goods sold amounted to R$9,358.8 million. 
During the year, the Company implemented a number of actions 
to increase efficiency and productivity , which led to COGS as a 
percentageof net revenue to decrease from 76.1% in the last 
quarter of 2013 to 70.5% in the same period of 2014. This result 
also reflects a reduction in animal feed costs, especially in the 
second half of the year. 

Gross Profit

As a result of the above mentioned factors, the gross profit of 
JBS Foods in 2014 amounted to R$3,531.5 million. Gross margin 
posted successive improvements during the year reaching  27.4% 
of net revenue, due to gains from higher operational efficiency.  

For the year, net revenue from 
exports amounted to R$6,635.1 
million, with a sales volume of 
1,280.9 million tons and an average 
price of R$5.2 per kilogram. Revenue 
growth in the period reflects the 
Company's strategy of adjusting 
its sales mix for the best paying 
markets, increasing direct sales to 
certain retail chains in Singapore, 
the United Arab Emirates and Saudi 
Arabia and establishing strategic 
partnerships with importers and 
distributors. Export sales also 
reflect impact from the weaker 
Brazilian real in comparison with 
the previous year. 

During 2014, it is important to highlight the evolution of certain 
important aspects in the export markets, such as: 

	 The development of strategic partnerships with importers 
and distributors, particularly Farm Fresh in the United Arab 
Emirates;
	 Higher direct sales to retail chains, such as Fair Price in 
Singapore, Emke in the United Arab Emirates and Othaim in 
Saudi Arabia, as mentioned above;
	 Expansion into new markets, with the first shipments of 
pork cuts to Japan, the beginning of turkey exports to Malaysia, 
the opening of an office in Shanghai (China) and operations in 
Mexico;
	 Improvements in the sales mix, with higher sales in the 
retail chain of branded products;
	 The development of strategies and products for specific 
markets, such as pork for Japan; 
	 The development of Seara as a global poultry, pork 
and processed food brand already present in a number of 
international retail chains. 

Outros
África
5.5%

Middle 
East and 
North 
Africa
23.8%

Europe
28.0%

Asia and  
Oceania
26.8%

Americas
15.8%
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Selling, General and  
Administrative Expenses

Selling expenses amounted to R$1,679.7 million, 
which corresponds to 13.0% of net revenue. 
In general, selling expenses reflect the costs 
associated with product distribution, as well 
as the investments in trade marketing and 
marketing made duringthe year. General and 
administrative expenses came to R$314.4 million 
in 2014, corresponding to 2.4% of net revenue.  

Financial Income (Loss) 

Net financial income, which represents the 
recognition of interest incurred and received 
and impacts from variances on assets and 
liabilities denominated in foreign currencies 
and banking expenses, amounted to R$477.2 
million in 2014 and was affected primarily by new 
funding operations made during the year and the 
appreciation in the average U.S. dollar against the 
Brazilian real in comparison to the previous year. 

Debt

On December 31, 2014, the gross bank debt of 
JBS Foods was R$5,722.4 million, while total net 
debt was R$8,309.0 million. On the same date, 
the long-term debt position represented 46.1% of 
total bank debt, of which 30.9% was denominated 
in local currency and 69.1% in foreign currency. 
During the year, debt growth was driven mainly 
by the effects from currency variances on the 
position denominated in U.S. dollar, new funding 
transactions and debt associated with the 
acquired companies.  

Net Income

In view of the aforementioned, JBS Foods posted 
net income of R$964.6 million, with a net margin 
of 7.5%. 

EBITDA

EBTIDA (Earnings before Interest, Taxes, 
Depreciation and Amortization) for the year 
totaled R$2,052.3 million, which corresponds 
to an EBITDA margin of 15.9%. . The Company 
posted a consistent EBITDA margin expansion 
during 2014, which is mainly explained by the 
successful processes to improve results at the 
acquired companies, and the implementation of 
various strategic and operational actions, such as 
optimizing the sales mix, repositioning brands, 
remodeling its distribution network, improved 
customer service and increased presence in the 
market to drive sales volume growth. 

1Q14

380
440

576
656

2Q14 3Q14 4Q14

13.7% 14.3%
17.1% 18.0%

EBITDA % EBITDA Margin
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Balance Sheet
(In thousands of Reais)

31.12.14 31.12.14
ASSETS LIABILITIES AND EQUITY

CURRENT ASSETS CURRENT LIABILITIES
Cash and cash equivalents  389,037 Trade accounts payable  1,234,997 
Trade accounts receivable  1,776,127 Loans and financings  3,084,323 
Inventories  1,122,736 Income taxes  -   

Biological assets  770,098 Payroll, social charges and tax 
obligation  418,972 

Recoverable taxes  652,676 Payables related to facilities 
acquisitions  275,572 

Prepaid expenses  13,703 Other current liabilities  214,410 
Other current assets  319,827 
TOTAL CURRENT 
ASSETS  5,044,204 TOTAL CURRENT LIABILITIES  5,228,274 

Income Statement for the Period

NON-CURRENT ASSETS NON-CURRENT LIABILITIES
Loans and financings  2,638,109 
Payroll, social charges and tax 
obligation  34,743 

Long-term assets Provision for lawsuits risk  445,557 
Recoverable taxes  737,480 Deferred income taxes  436,385 
Biological assets  291,323 Debits with related parties  506,372 

Other non-current assets  485,098 Payables related to facilities 
acquisitions  2,975,600 

Other non-current liabilities  58,016 
Total Long Term Assets  1,513,901 

TOTAL NON-CURRENT 
LIABILITIES  7,094,782 

Property, plant and equipment  4,166,733 
Intangible assets 3,379,381 EQUITY

 Capital stock  841,035 
 7,546,114 Retained earnings  836,748 

Valuation adjustments to equity in 
subsidiaries  (2,281)

TOTAL NON-CURRENT ASSETS  9,060,015 Accumulated translation adjustments in 
subsidiaries  92,794 

Equity attributable to controlling 
interests  1,768,296 

Equity attributable to  
non-controlling interests  12,867 

TOTAL EQUITY  1,781,163 

TOTAL ASSETS  
14,104.219 

TOTAL LIABILITIES  
AND EQUITY

 
14,104,219
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Income Statement for the Period
In thousands of Reais 2014
Net Revenue 12,890.3
Cost of goods sold (9,358.8) 
Gross Income 3,531.5
% of Net Revenue 27.4%
Selling expenses (1,679.7) 
General and administrative expenses (314.4) 
Operating Income (Expense) 1,537.4
% of Net Revenue 11.9%
Other income (expenses) (7.7) 
% of Net Revenue 0.1%
Equity equivalence
% of Net Revenue
EBIT 1,529.6
% of Net Revenue 11.9%
D&A 522.7
% of Net Revenue 4.1%
EBITDA 2,052.3
% EBITDA Margin 15.9%
Net Financial expense (477.2) 
EBT 1,052.4
% of Net Revenue 72.6%
Net Income before taxes 1,052.4
Taxes (87.9) 
% of EBT 8.3%
Net Income 964.6
% of Net Revenue 7.5%
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Statements of combined Cash Flows for the year period ended December 31, 2014
(In thousands of Reais)

 
PERIOD NET INCOME  963,412
Adjustments to reconcile net income to cash provided on operating activities
Depreciation and amortization 522,670 
Allowance for doubtful accounts (19,006)
Equity attributable to non-controlling interests 874 
Equity equivalence  -   
Net residual book value of property, plant, and equipment (2,312)
Deferred payroll, social charges and tax obligation (145,571)

559,707 
Provision for lawsuits risk  (144,560)

1,735,214
DECREASE (INCREASE) IN OPERATING ASSETS
Trade accounts receivable (172,026)
Inventories  (214,980)
Recoverable taxes  (64,307)
Antecipated expenses  1,913 
Other current assets  (60,510)
Credits with related parties  -   
Biological assets  (323,847)
Other current and non-current assets  (218,827)
Deferred income taxes  -   
INCREASE (DECREASE) OPERATING LIABILITIES
Trade accounts payable  115,145 
Payroll, social charges and tax obligation  (233,183)
Other current liabilities  (120,727)
Deferred income taxes liabilities  5,508 
Debits with related parties  (174,330)
Provision for lawsuits risk  (29,154)
Other current and non-current liabilities  (14,350)
Valuation adjustments to equity in subsidiaries  62,973 

NET CASH PROVIDED BY OPERATING ACTIVITIES  294,512 

JBS Foods S.A.
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JBS Foods S.A.
CASH FLOW FROM INVESTING ACTIVITIES
Additions to property, plant and equipment and intangible assets  (797,564)
Net effect of working capital of acquired / merged company  (283,790)
Net cash used in investing activities  (1,081,354)
CASH FLOW FROM FINANCING ACTIVITIES
Proceeds from loans and financings  2,016,805 
Payments of loans and financings  (895,590)
NET CASH PROVIDED BY FINANCING ACTIVITIES  1,121,215 
EFFECT OF EXCHANGE VARIATION ON CASH AND CASH EQUIVALENTS  (81,112)
Net Variance in cash and cash equivalents  253,261 
Cash and cash equivalents at the beginning of the period  135,776 
CASH AND CASH EQUIVALENTS AT THE END OF THE PERIOD  389,037 
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Strategy and Analysis
Indicator Information to be obtained. Chapter or Direct Response.

G4-1
Company’s sustainability strategy and its rele-
vance to the organization.

Page 39.

Perfil Organizacional
G4-3 Company Name. JBS Foods S.A..

G4-4
Primary brands, products and services offered 
by the Company.

Pages 12 to 23.

G4-5 Location of the organization’s headquarters. São Paulo.
G4-6 Primary countries where the Company operates. Pages 22 and 23.

G4-7
Nature of ownership and legal form of the 
Company.

Publicly Held Company.

G4-8 Markets served by the Company. Product 13 to 23.

G4-9
Scale of organization, including total number of 
employees, total number of operations, net sales 
and quantity of products or services provided.

Pages 12 to 23, 63 and 104.

G4-10
Total number and variation of permanent 
employees and third parties in the year by 
gender, work contract and employment type.

Pages 62 and 63.

G4-11
Total employees covered by collective bargaining 
agreements at the end of the period.

100% of JBS Foods employees are covered by 
collective bargaining agreements. 

G4-12
Total number of active suppliers and total paid 
during the period by type of supplier.

Information not available.

G4-13
Significant changes in the period in the 
organization’s size, structure, operation or 
ownership.

Pages 12 to 38.

G4-14
Adoption of precautionary approach to risk 
management.

The Company adopts strict risk management that 
includes prevention of possible environmental 
impacts, in line with the precautionary principle. 
More information at pages 38, 39 and 77 to 100.

G4-15
Economic, social or environmental charters, 
principles or other initiatives endorsed by the 
Company.

Pages 54, 72 to 75, 99 and 100. 

G4-16
Associations in which the organization views 
membership as strategic.

Brazilian Association of MAN Latin America 
Concessionaires, Meat and Derivative Industry 
Union of the State of Paraná, South Brazilian 
Association of Pork Products, Pork Product 
Industry Union of the State of Rio Grande do Sul, 
Associação Brasileira de Proteína Animal, Sindicato 
das Indústrias de Produtos Avícolas do Estado do 
Paraná e Sindirações.

 GRI Index
Profile

O relatório passou pela verificação Materiality Disclosures Service, na qual a GRI 
avalia o correto reporte dos aspectos materiais na publicação.
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Identified Material Aspects and Boundaries

G4-17
Entities included in the Company’s financial 
statements.

Page 104.

G4-18
Process for defining the report content and 
aspect boundaries.

Pages 8 and 9.

G4-19
List of material aspects identified in the process 
for defining content.

Pages 8 and 9.

G4-20 Aspect boundary within the organization. Pages 8 and 9.
G4-21 Aspect boundary outside the organization. Pages 8 and 9.

G4-22
Effect of any restatements of information 
provided in previous reports.

Not applicable, as this is the Company’s first report.

G4-23
Significant changes from previous reporting 
periods in the Scope and Aspect Boundaries.

Not applicable, as this is the Company’s first report.

Stakeholder Engagement

G4-24
List of stakeholder groups engaged by the 
organization.

Pages 8 and 9.

G4-25
Basis for identification and selection of 
stakeholders for engagement.

Pages 8 and 9.

G4-26
Approach to stakeholder engagement and 
frequency of engagement.

Pages 8 and 9.

G4-27
Key topics raised through stakeholder 
engagement and how the Company responded 
to key topics.

Pages 8 and 9.

Report Profile
G4-28 Reporting Period. Pages 8 and 9.
G4-29 Date of most recent previous report. Pages 8 and 9.
G4-30 Reporting cycle. Page 8.
G4-31 Contact point for questions regarding the report. Pages 8 and 9

G4-32
“In accordance” option chosen (general or 
specific).

This report follows G4 Guidelines, specific.

G4-33
Description of the organization’s policy and 
practice for seeking external assurance of the 
report.

The report was not subject to external assurance, 
excluding financial information.

Corporate Governance

G4-34 Governance structure, including committees. Pages 26 to 28.

Ethics and Integrity

G4-56
Values, principles, standards and norms of 
behavior such as codes of conduct and codes of 
ethics.

Page 60 and 61.
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Performance

Economic

Aspect: Economic Performance

EC2
Financial implications and other risks and 
opportunities for the organization’s activities 
due to climate change.

Pages 93 to 97.

Environmental
Aspect: Materials

EN1
Materials used to package the organization’s 
products, by weight or volume (renewable and 
non-renewable).

Pages 85 and 91.

EN2
Percentage of materials used that are recycled 
input materials.

Pages 85 to 88.

Aspect: Energy
EN3 Energy consumption within the organization. Page 90.
EN6 Reduction of energy consumption. Page 90.

Aspect: Water
EN8 Total water withdrawal by source. Page 81.

EN10
Percentage and total volume of water recycled 
and reused.

Page 81.

Aspect: Biodiversity

EN12
products and services on biodiversity in 
protected areas and areas of high biodiversity 
value outside of protected areas. Bodies of 
water located in these areas.

Management initiatives to minimize impacts on 
biodiversity are presented on page 99. 

EN14

Total number of IUCN red list species and 
national conservation list species with habitats 

extinction risk.

There is no accounted information about species 
with extinction risk.

Aspect: Emissions

EN15
Direct greenhouse gas (GHG) emissions (Scope 
1).

Page 96.

EN16
Indirect greenhouse gas (GHG) emissions from 
the acquisition of energy (Scope 2).

Page 96.

EN17
Indirect greenhouse gas (GHG) emissions (Scope 
3).

Page 97.

EN19 Reduction of greenhouse gas (GHG) emissions. Pages 93 to 97.

Page 95.EN13 Habitats protected or restored.
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Aspect: Effluents and Waste
EN22 Total water discharge by quality and destination. Page 82.

EN23
Total weight of waste by type and disposal 
method.

Page 89.

EN25

Weight of transported, imported, exported or 
treated waste deemed hazardous under the 
terms of the Basel Convention Annex I, II, III and 
IV, and percentage of transported waste shipped 
internationally.

Page 89.

Aspect: Products and Services

EN28
Percentage of products sold and their packaging 
materials reclaimed by category.

Pages 85 to 87.

Aspect: Overall

EN31
Total environmental protection expenditures 
and investments by type.

Page 78.

Aspect: Supplier Environmental Assessment

EN33
Significant actual and potential negative 
environmental impacts in the supply chain and 
actions taken.

Page 91.

Aspect: Procurement Practices

FP1
Percentage of volume purchased from suppliers 
in compliance with the company’s sourcing 
practice policy.

100% of raw materials acquired comply with the 
Company's procurement practice policy.

FP2

Percentage of volume purchased submitted 
to compliance verification with internationally 
recognized responsible production standards, 
by standard.

Pages 53 and 54.

Labor Practices and Dignified Labor

Aspect: Occupational Health and Safety

LA5

Percentage of total workforce represented in 
formal joint management- worker health and 
safety committees that help monitor and advise 
on occupational health and safety programs.

Page 67.

LA6

Type of injury and rates of injury, occupational 
diseases, lost days, absenteeism and total 
number of work-related fatalities, by region and 
gender.

Page 67.

LA7
Workers with high incidence or high risk of 
diseases related to their occupation.

JBS Foods works preventively, eliminating 
occupations with high incidence of risk or 
disease through ergonomic programs, continual 
improvement of industrial processes and 
occupational quality of life programs. 
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LA8
Health and safety topics covered in formal 
agreements with trade unions.

Pages 66 to 67.

Aspect: Training and Education

LA9
Average hours of training per year per employee 
by gender and employee category.

Pages 64 and 67.

Aspect: Forced or Compulsory Labor

HR6

Operations and suppliers identified as having 
significant risk for incidents of forced or 
compulsory labor, and measures to contribute 
to the elimination of all forms of forced or 
compulsory labor.

The Company observes ethical principles in its 
relations that include respect for human and 
labor rights in its operations and with suppliers.  
All of the Company’s suppliers sign a contract 
committing to ensure compliance with tax, labor 
and environmental legislation.

Aspect: Indigenous Rights

HR8
Total number of incidents of violations involving 
rights of indigenous peoples and actions taken.

There were no cases of violation of rights of 
indigenous peoples. 

Aspect: Public Policy

SO6
Total value of political contributions by country 
and receipt/beneficiary.

To contribute to public debate and development of 
democracy, JBS Foods donates to political parties 
that present projects in line with the Company's 
values and beliefs. 

Aspect: Supplier Assessment for Impacts on Society

SO9
Percentage of new suppliers that were screened 
using criteria for impacts on society.

The Company’s critical suppliers are screened for 
their main potential impact to mitigate negative 
impacts on society (environment, biodiversity, 
consumer safety, fight against climate change, etc.) 
and generate development. Learn more in page 91.

SO10
Significant actual and potential negative impacts 
on society in the supply chain and actions taken.

Pages 46 and 91.

Product Responsibility
Aspect: Customer Health and Safety

PR1
Percentage of significant product and service 
categories for which health and safety impacts 
are assessed for improvement.

100%. Initiatives to guarantee product safety are 
presented in the chapter “Product Quality and 
Safety”.

PR2

Total number of incidents of non-compliance 
with regulations and voluntary codes concerning 
the health and safety impacts of products 
and services during their life cycle, by type of 
outcomes.

The Company recorded 37 Civil Consumer 
Demands (Administrative and Legal) in 2014, 
totaling R$1.4 million. These cases are currently 
pending in the legal and administrative system 
and, in 2014, had yet to be assessed or paid. In the 
period, no plants were closed down by Sanitary 
Authorities, nor was any product withheld by 
external control before release or any product 
recalled. 

FP5

Percentage of production volume manufactured 
in sites certified by an independent third party 
according to internationally recognized food 
safety management systems.

52% of volume produced in 2014 came from 
certified units. Learn more about certifications 
under page 54.
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FP6

Percentage of total sales volume of consumer 
products, by product category, that are lowered 
in saturated fat, trans fat, sodium and added 
sugars.

Examples of products that consider these aspects 
are the light cold cut line and turkey breast and 
ham with lowered sodium. Learn more on pages 18.

FP7

Percentage of total sales volume of consumer 
products, by product category, that contain 
increased nutritious ingredients like fiber, 
vitamins, minerals, phytochemicals or functional 
food additives.

An example of products that consider these aspects 
is the Whole Pizza line launched during the year. 
Learn more on page 19.

Aspect: Product and Service Labeling

PR3

Type of information on products and services 
required by labeling procedures and percentage 
of products and services subject to these 
requirements.

For 100% of its products, JBS Foods complies 
with different labeling requirements. All labels 
provide information on composition, nutritional 
information, name, net weight, conservation 
conditions, date of production, expiration date and 
production unit data. 
100% of product labels also carry the Federal 
Inspection Service (SIF) seal from the Ministry of 
Agriculture and Supply (MAPA). Some products also 
carry information on preparation and consumption, 
in addition to providing different recipes for the 
product and side dishes. 

PR5 Results of customer satisfaction survey. Page 44 a 45.

FP8
Policies and practices on communication to 
consumers about ingredients and nutritional 
information beyond legal requirements.

The company declares all ingredients and additives 
utilized, specifying those that might cause allergies, 
and presents any fortification of vitamins, minerals 
and fibers, among other items. In 2014, the 
Company voluntarily stopped using celery in all 
of its products in an effort to mitigate recently 
discovered allergy risks. 

Aspect: Marketing Communication

PR6 Contested and forbidden products sales.
The Company doesn't sells forbidden  products and 
is in compliance with laws and best practices where 
it operates.

PR7

Total number of incidents of non-compliance 
with regulations and voluntary codes concerning 
marketing communications, including 
advertising, promotion and sponsorship by type 
of outcomes.

In 2014, there were no incidents of non-compliance 
related to marketing communication. 

Aspect: Breeding and Genetics

FP9
Percentage and total of animals raised and/or 
processed, by species and breed type.

Pages 47 to 50.

Aspect: Animal Husbandry

FP10
Policies and practices, by species and breed 
type, related to physical alterations and the use 
of anesthetic. 

Pages 47 to 50.
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FP11
Percentage and total of animals raised and/
or processed, by species and breed type, per 
housing type.

Pages 47 to 50.

FP12

Policies and practices on antibiotic, anti-
inflammatory, hormone and/or growth 
promotion treatments, by species and breed 
type. 

The Company complies with all legal requirements 
issued by Brazil and companies to which it exports 
regarding the use of these substances. Learn more 
at pages 46 and 47.

Aspect: Transportation, Handling and Slaughter

FP13

Total number of incidents of non-compliance 
with laws and regulations, and adherence with 
voluntary standards related to transportation, 
handling and slaughter practices for live 
terrestrial and aquatic animals.

There were no incidents of non-compliance in the 
handling, slaughter and transportation of animals. 
More information at page 51.
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Credits
Coordination and Project Management

Sustainability, Investor Relations and Communication 
teams at JBS Foods

Editorial Content, Editing and GRI Consulting
RICCA RI

Graphic Design and Visual Production
RICCA RI

Avenida Marginal Direita do Tietê, 500 – Vila Jaguara
São Paulo (SP) CEP: 05118-100

                                              Tel.: +55 (11) 3144-5600
relatorio.anual@jbsfoods.com.br
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